Functionalities:
TOP PORTION:
1. Logo for the website
2. Social Integration – In this add a mail box, that can have the details
· Full name, e-mail, name of the organization, query which should come to an e-mail info_b2b@polyvalent.co.in
· Have Social Handles in white color
3. Could see a gap in the starting of the website, what is that!
4. There is also some white space at the end of the blue strip carrying the name and Social Handles. It has to be completed
5. SME to be changed to SMEs
6. Ticker for SENSEX
7. 
Middle Portion:
1. Main story: Below the image, the heading of the article should there and link to the respective section.

[image: ]
2. Cut down short and crisp to 4, as I want some content to be displayed as well
3. For twitter, have the logo in white color (Click here to follow us….)
4. Increase the size of Market analysis and level it up till the twitter section

Landing pages:
Indivisual landing page:-
Whenever the link is clicked, the format should be like:
A) Date and name of the author
B) Heading of the article ( That should be Bold)
C) A brief introduction ( 5-6 lines)
D) And then the remaining story ( along with the picture)
E) The bottom should have sharing option through the social media links- ‘Share this article’
SAMPLES:
[image: ]
[image: ]

Individual landing pages:
1. Image, heading and content, with a read more option. The read more to again land to the pages as arranged in the above format
SAMPLE
[image: ]
For all the pages, other than news, the name of the author has to appear
[image: ]

ON THE RIGHT HAND SIDE:
· Every section to have a tab called, ‘You might also like’ that has the links for the stories of that section. It should cover half of the page
· [bookmark: _GoBack]The second tab should be ‘Recently Published’ that will have the links of the articles published on that very day!
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Study pegs experiential spend in India
at INR 7281 cr, 13% of total adex

A study conducted by Everything Experiential to assess the size of
experiential marketing in India was unveiled on 19 October 2016 at the
EEMAX Global Conclave and Awards held at Hotel Sahara Star in
Mumbai. The report titled “India Experiential Marketing Spends 2016”
is part of an extended study th

= READMORE

E-Factor, Lagshya, Aura, Showtime
emerge toppers at EEMAX Awards 16

Learning gave way to anticipation as the 8th edition of the annual
conclave hosted by EEMA (Event and Entertainment Management
Association) drew to a close and got in gear for the prestigious
EEMAX Global Awards on 18th October 2016.
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Vibgyor manages Huawei stall at BRICS
Exhibition 2016

& EE News Desk
Business Summits

Vibgyor Brand Services won a multi agency pitch to manage and
execute the Huawei BRICS Exhibition. Huawei participated in the 1st
BRICS Trade Fair held at Pragati Maidan, New Dehi from 12th to 14th
October 2016. The BRICS Trade Fair showcased some of the best
technologies available across several sectors.
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Experiential industry on the crest of a
wave, profess experts at EEMAX Global
2016
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Engagedmore's 'Corporate Talent
Championship' concludes season 5

In its 5th season now, Corporate Talent Championship (CTC) is conceived and
executed by engage4more as a contest to engage employees and help them
showecase their talent on this unique platform. And in their mission to help
discover the hidden, corporate talent, this year CTC created an outreach of
over 18 lakh corporate employees of 200 participating companies.
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This year at Corporate Talent Championship, 15, 000 employees
participated from more than 20 cities, a significant leap from the
participation statistics last year. This time they reached out to not just
metros but also cities like Raibareli, Jaipur, Guwahati etc., which
represents the growing interest in the contest amongst corporates.

In a 10-month stint, the contest saw over ten thousand auditions, 4 city
finale events and a cyber contest before culminating into a splendid
finale. Hosted by Cyrus Sahukar, the grand finale was a glitzy affair
with the Bollywood Music duo Sachin-Jigar in Concert, comic artist Sourabh Pant, and a mega dance act by Ashley

Lobo’s Danceworx. Plus, there was a fashion show by Fashion Un-limited that showcased the latest trends to help young
corporates stay in style.

CTC 2016 was sponsored by Datsun India and powered by TVS Wego in Association with LIC India. Other partners
included Zaggle, as gifting partner, Yes Foundation as Change Partner, Fashion Unlimited as Fashion Partner, NDTV
Prime as Broadcast Partner, Danceworx as Talent Partner, HR Shapers as HR Partner, The True School of Music as Music
School Partner, Radio City as Radio Partner and Book My Show as Ticketing Partner.

In spirit of the Corporate culture, where teams are meant to work seamlessly, yet maintain a healthy competition, CTC
tweaked their contest format this year, which made it a tougher competition. The contest comprised 5 categories - Singing,
Music, Solo Dance, Group Dance, Group Theatre and CTC Rockstars. While Group Theatre and CTC Rockstar




